CHAPTER 14

A CREATIVE LIFESTYLE: THE PLACE IN THE SUN

Another look. 

You are creative. 

Your potential is great. 

Practice originality. 

Sharpen your senses. 

Do it "your own way". 

The early years. 

Creative environment. 

living in a changing world. 

Cultural nourishment.

A balanced view. 

Innovation, wellspring of progress. 
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We have looked at ourselves - professionals, chemists, engineers, lawyers, students, bankers, and housewives. We have seen our limitations and our opportunities. Our potential is greater than our performance; artificial horizons limit our vision and only tradition and the habits of conformity hold us back. 

This is a world of change, a time of transition, a dynamic surrounding. This world, full of the rapid currents of change, does not just flow around us, it pulls us, pushes us, requires our fullest capabilities to cope with it and to 'develop a truly creative and satisfying life style. 

To live a satisfactory life, to accomplish our goals, to meet our targets, we must cultivate not only our own creative potential, but do our utmost to contribute to our society. 

We have learned that there are many creativities. First, there is creativity as a human talent, our innate ability to create, the creative human potential. We distinguish this ability from our capability of thinking and from the skill of accumulating knowledge. Thought without creativity is like unleavened bread. Creativity is a separate talent. It can be applied to thought processes, or exercised independently. I do not have to think in creating a painting. Creativity flows from imagination and feelings independent of thought. 

Next to innate creativity, the talent, we have creativity the process. Humanity survives by problem solving and only our extensive ability to solve complex problems makes modern civilization possible. Problem solving with the exception of machine problems, which are rare, is a creative process. Problem solving requires the application of creativity, the human talent. 

Finally, we have the creative product, a work of art, a painting, an invention. The creative product is the result, the successful embodiment of creativity. It is the treasure at the end of the hunt. 

Creativity is not easy to understand, especially when we want to apply this understanding to the talent, the process, and the product. 

To help in the cultivation, strengthening, and training of creative potential, we have defined creativity in terms of:

Originality, 

Action, and 

Value. 

Originality is the mystery of creativity. It makes us put elements together in a new and unexpected fashion. We achieve synergism. It is that magic way in which we can suddenly get the combination that is vastly superior to the component parts. We achieve "effective surprise". We astound ourselves, we accomplish the unexpected. We explore, we play around, we pick up and discard pieces, we see parts, and all of a sudden, "click" there is the image of a "new whole". 

Visualization plays a significant role in originality. Our thinking world is oriented towards verbalization. We learn with words and sentences. Imagination, the world of pictures in our minds calls for visualization. Visualization is the powerful fountain of creativity, the shortcut to many an "effective surprise". 

But originality alone, imagination, does not tell the full story of creativity. Something can be uniquely different, can be the product of effective surprise, and be only a fantasy, an unfulfilled dream. To be creative requires our action to implement the originality. Originality without action is nonproductive. Many a brilliant idea has been lost for want of action. Many a year has passed before a good idea was translated into progress. Due to the inertia barrier, we lose many a beautiful and original image, many a useful idea, that should have been translated into reality. To be creative, to solve problems, to achieve the creative product we have to act. So do not travel without pen and paper. Write down your ideas! Even the smallest move, the seemingly most insignificant act, can have large consequences. To be creative, take that first step. 

Creativity also implies value. Planet earth and humanity demand from us constructive participation for the common good, in the common goals. This is not a time for hermits. Murder or suicide may be acted out with a high degree of originality, but this is not creativity. Creativity requires a positive contribution - building rather than destruction. This contribution may not always be recognized at the time of the creative act. However, action and value are necessary components of the creative product. 

Value is measured on many scales. In our materialistic world we forget too readily the human values, the cultural values, and most importantly, the value of time. Considering our short visit to these shores, and the ever-accelerating needs of mankind, time is truly more valuable than money. It should be a significant yardstick of creativity. 

Every human is creative. Creativity is a natural talent given to us at birth. Some are more heavily endowed than others, but cultivation of this talent, especially in the young, deserves an important role. 

Modern research has shown that creativity is at its greatest height in the early years of our lives. Encouragement of imagination in the young, the preschool children, all the way through school and into college is of vital importance to the future of society. 

Korzybski talks about the types of mental health: sane, insane, and "unsane". Few of us are insane, but many of us are "unsane". We are not living up to our potential, we are not practicing a full and creative lifestyle. We squander our time, we let the routine beat of daily activities, the distraction and frustration of modern living, interfere with the exercise and practice of our creative selves. We allow rules, tradition, and other peoples' opinions to interfere with the creative performance of our assigned tasks. This antagonism between social pressures and creativity is unnatural. We are individual human beings; we must exercise our individuality and not succumb to the influences of conformity. The antagonism between education and creativity is hurtful, unnecessary, and to be opposed, if we are to make progress and surmount the many problems of the coming decades. 

The creative talent with which we are born can and should be encouraged and cultivated from an early age. A child's imagination can serve as a fountain for his creative talents in future life. However, creativity need not stop, need not deteriorate, creativity can be stimulated, developed, practiced, at any age. Masterworks, technical scientific, legal, or artistic, are possible for an octogenarian. There is no retirement age for creative performance. 

Perception, the skill of seeing, of fully using all our senses, has been much neglected. Perception training is one of the keys to creativity. This underlies the importance of teaching all of us to see, hear, taste, feel, smell, and fully perceive our surroundings. What have you missed? You have to sense life, experience and feel your surroundings to live life. You have to see and feel, to hear and taste, to be able to create. We must not let noise drown out the music, fog obscure the vision. Let us see what is around us, experience what is in us. If we can hear the birds, we can also hear the music in our minds. All perception is a creative act, it is a creation of our senses, an insight. 

We interact with our world. We face problems daily, hourly, almost minute by minute. Very few of our problems are machine problems. Very few have only one solution. In the real world, in the world of human beings interacting among themselves and with their surroundings, few problems are simple, mathematical questions answered by an adding machine. There is always a human factor, there is much uncertainty. 

Creativity is not chaos, but order. The creative process is an orderly method of applying our potential to the problems we face. Problem solving also supplies key motivation to the creative individual. But first, what is motivation? What is making us do? What supplies the drive for our behavior? Motivation is the release of energy; the creative individual acts in a motivated fashion. He is looking to a future condition that he is attempting to bring about. The motivated, creative individual is not primarily conditioned by the possibility of a reward, by the solution of the problem, but by the problem solving process itself. He is challenged, by the problem solving activity. He is striving for a desirable future condition, but he is striving for it in a creative, in an elegant way. This is personally satisfying. He is not solely interested in the solution of the problem, but also in the process and in that the solution be original. 

Creativity, thus, is closely tied to motivation. It generates ideas of desirable future states. In problem definition, there is inherent the underlying idea, that a problem might be solved. There is seen an original, a challenging, a better future. Thus the problem provides the motivating stimulus for the creative human being to do his best to strive for excellence. Fully understood, properly applied, and properly practiced, the creative process is a necessity in our daily lives. It is the focal point of a successful life-style. This is especially true for professionals, since professionalism is, in essence, expertise applied to problem solving. The greatest. expertise, the greatest store of knowledge, even the greatest capability of logical thought is helpless without the contribution of creativity. 

Creative problem solving is:

Problem recognition 

Preparation 

Ideation 

Incubation 

Inspiration 

Implementation 

Subdividing the problem solving activity into steps is naturally somewhat of an oversimplification. Each phase poses its own new sub-problems to which the entire creative process must be applied. There will be a tendency of one phase to mingle with another. However, separate consideration of the phases of creative problem solving is of substantial value and assists us in the necessary discipline of performance. It is apt to increase our problem solving productivity. 

Problem recognition or problem definition often is the basis of a solution. There is a danger not only in not recognizing that you have a problem, but also in defining problems in a way which interferes with a possible solution. It is vital not only to define a problem but also to define it without erecting barriers to a creative approach. Always ask the question, "Why?" before you are satisfied with the definition of a problem. The answer to the "Why?" may show you the real problem. The problem ''as given" is seldom the problem ''as understood". Make sure you understand the "real" problem. 

Creativity is no substitute for hard work. It does not eliminate the need for craftsmanship, for preparation. On the contrary preparation is a must for creative performance. Today the individual must perform at an ever-higher level of expertise, of professionalism. The growth of human knowledge places an ever-increasing burden on him. He must prepare, acquire the ammunition the background, the understanding from which creative ideas can spring. Preparation means in depth gathering of knowledge, of images, of pieces that might serve as the soil for the seeds of ideas. 

There is a tendency for superficial preparation which is fostered by the media. News media are not effective in presenting balanced information in depth. The overkill of today's crisis topic leaves tomorrow's questions unanswered. This is particularly true for professional topics. This is not criticism of the media; it is a warning signal to use in-depth preparation. We have to prepare ourselves not only in areas of obvious relevancy, we must also explore related areas, look for clues in unobvious directions. 

Equally, the professional has a greater responsibility not only of detailed preparation but also of honesty. Gather all the facts, not just those that fit your preconceived notions, or those that are fashionable or easy. Only with all the tools at hand can we produce solutions which will comply to the ever rising expectations of modern society. Only the best prepared performance can avoid disappointing an already frustrated and skeptical public.

Ideas, ideas, ideas! 

Ideation has always been a fascinating and intriguing subject. Much has been accomplished in recent years to understand the idea generating process. For ideas to flow freely we must check our critical faculties. We must leave prejudice, preconceived notions and premature evaluation at home. 

Quantity is important; many ideas are likely to wield a crop of original ideas. The more the merrier. Let your imagination roam! Do not be satisfied with the obvious, the first idea that comes to mind. Keep hunting, exploring, seeking for unusual ideas! Have no fear of ridicule, do not judge your ideas. Try to improve them, not discard them. 

Record, record, record! 

We live in a world of noise and motion. We have lost the "art of the quiet moment". Give yourself a change of pace, a time free of tension, free of pressures, free of demands and restrictions. Ideas need incubating. Rest, relax, go for a walk, forget the problem, at least with your conscious mind, with your surface senses. Take a break! Time out for creative digestion! Incubation requires a mood, an environment, a pace that is favorable to the functioning of your subconscious. You still want to work on solving the problem, but you want it to simmer, you want it to be worked on below the surface. Incubation does not mean putting a problem aside for a more urgent different activity. Incubation is not compatible usually with activities that totally absorb us. You do not want to create competition for your subconscious. You want to create an atmosphere, an attitude in which all of your potential can go to work on the problem. 

Inspiration is the most satisfying part of the creative process. Suddenly through the mist you see the solution. You know which idea to select and how to modify it to make implementation possible. Effective surprise sets in. It may not always be a "flash of genius" but it is "inspiration", "elucidation". You see the point. Just as laughter sets in when you see the point of a good joke, so satisfaction and pleasure is experienced when inspiration hits. This moment cannot be forced. Inspiration will be favored by a sound body and a sound mind. It may be connected for you with certain localities, a certain time of day, or you may experience inspiration totally at random. Creativity is like sex. You put it all together, but you do not necessarily control the climax. 

With inspiration, much of the fun may be behind you. You may be tempted to go on to other things. However, the creative process is not complete without implementation. The most brilliant new discovery is useless, unless it is recorded and passed on. Otherwise it might be lost to mankind and be as if it never existed. A hazard for people having a high degree of imagination is the tendency to remain in the fantasy sphere. Action, return to reality and a coupling of the inspiration to the real world is vital. This is the finale of the creative process. Without it the symphony remains incomplete. Action is a vital requirement of the creative process. The solution of the problem must be implemented. Implementation is time dependent. Yesterday's inspiration, left too long without action, will be today's failure. Equally, a solution way ahead of its time cannot be successfully implemented in today's time span. Implementation must be timely. 

We can practice the creative process and improve our ability to perform. The better our preparation, our ideas, and our inspiration, the more likely our success, a creative contribution. Practice makes perfect. Keep in mind that you are not following a cookbook recipe, you are exercising your individual "potential". You may be a morning man, or a midnight man. You may be a walking woman, or one who gets her ideas on a couch listening to music. You are a unique individual. Whatever the method, you are stimulating, strengthening, developing your unique creative potential. Creativity training must by nature be individualistic to be successful. Whether you write long lists of ideas or put them on small cards, whether you draw on the tablecloth or your shirt cuff, "your way" is important, "your way" is right. In any case, do it "some way", overcome the inertia barrier. Practice problem solving, engage in the creative process. Feel your way, and find the technique best suited to you. Soon inspiration will strike, often and frequently. Your solutions will be original and successful. That is the creative life style, it assures you a place in the sun. 

You are not alone! Creativity and group effort are compatible; they are a lovely combination. Pooling and reinforcing each other's creative talents will yield magnificent results. In reality few of us successfully work with others. We have to learn the lessons of creative cooperation. In working together it is of utmost importance that all participants understand the problem. Combined and in depth preparation must be sound. Capabilities are multiplied, since each individual brings a different set of knowledge and background to the party. Premature judgment, harmful in your individual ideation process, spells resentment and breakdown of cooperation in the group. On the other hand the opportunities for enhancement and reinforcement of each other's ideas are unique. 

Inspiration is an individual experience and more difficult to share. It takes particular skills of communication and cooperation to succeed in having the group accept a member's inspiration. This may be easier if it is the ultimate modification and reinforcement of ideas first generated by other members of the group. For implementation there is strength in numbers, and the opportunity of combining many skills for successful action. 

Some very interesting methods have been developed to stimulate groups, to encourage them to go un obvious routes. These methods attempt to prevent the common pitfalls of group behavior such as fighting for leadership, or pouring cold water on each other's ideas. They also try to stimulate unusual ideas, encourage wildness, without permitting chaos to set in. 

There are many lessons to be learned from the understanding of creativity, from the practice of the creative process, and from deliberate stimulation of our creative potential. First and foremost, there are those conclusions that concern ourselves, our motivation, our performance, our way of striving for a place in the sun. In essence, this is the call for a creative life style. 

You are creative! 

Regardless of age, sex, profession, you are a creative human individual. You can do things you never thought possible. You can draw, paint, do sculpture, write, act, be a photographer, be a film maker, and many more creative activities you may not now be practicing. Most importantly, you can apply any lesson learned in these activities foreign to you to the profession in which you are normally engaged. Even bird watching is likely to have a positive effect on your overall creativity. Do not fear ridicule. Try to be different. You, as a creative individual, are highly motivated. Overcome the barriers. Go into a new and different; a more worthwhile, a more creative future. 

Your potential is a giant! 

You may be a highly successful professional. You may be satisfied and rightly so, with what you have accomplished, your family, your position, your earning power. However, you can use a much larger portion of your potential. You are unique, and your potential is a giant. Many goals, you believe, you cannot attain are attainable. Many specific things that you think you cannot do can be done! Most importantly, exploit your special strength. You write well; have you used it only in your business? You have a knack of dealing with people; do you go out of your way to meet and talk to strangers? When you sit on that airplane, try to get to know that interesting and stimulating man or woman next to you. You can do many things that you do not now tackle. Overcome your shyness, prejudice and the ingrown social barriers. Get out of yourself, try the unusual. You have nothing to lose when you try to strike up a conversation with a stranger. You have nothing to lose in trying something unusual, something that you believe has low odds of success. If it can be done, you can do it.

Practice originality! 
Try to be different. Stress your uniqueness. Put aside the obvious and look for the unusual. Explore freely without barriers and limitations. Let your imagination roam. Practice fantasy, play imagination games; no task is routine if you tackle it properly. Conformity is a curse that encourages mediocrity. Dare to be different in your actions, in your style, in your dress, in your life, your relationships with others. Ask yourself a new question every day, and do something a little different whenever you can. Look for those shortcuts which substitute ingenuity for time, money and effort. 

Sharpen your senses! 

Perception is in the mind, it is within you. Go and look at things within yourself. See, select, savor, enjoy, experience what is around you. There are visions, and sounds, and tastes, and smells, there are ugly and beautiful impressions out there. Select and digest what is of value. Look for the unusual. Store those impressions, those perceptions, which might help to strengthen your original, your creative lifestyle. Perceptions are your stock in trade, they are the components of your imagination. Perception is an exercise in creativity. Enjoy what you sense, and you will enjoy living. Sense and store the enjoyable, the constructive, the beautiful, and your creations will be worthwhile. 

Recognize the problem. 

Whatever your professional life's role, you are a problem solver. Recognize the problem; understand it clearly before you tackle its solution. The problem and the urge to solve it will motivate you. 

Creativity requires input. Prepare yourself. Gather the pieces that can be useful to creative problem solving. Explore broadly to build your general stock in trade. Prepare in depth, and carefully, for a specific problem. Don't look narrowly; look where you have to, but also look in unexpected places for a contribution to your imagination. You can be both specialist and generalist. 

Practice ideation! 

Enjoy yourself. Generating ideas is fun. Look far afield to find unobvious ideas, speculate and dream. Do not hesitate to use idea-generating aids. Make ideation a game that will bring a smile to your face and to those of others. Develop a sense of humor. Think of ideas in threes. Take every idea and try to improve it. Will the opposite fit? Free-wheeling is a must. Apply the lesson of one specialty to the ideas for another. How would an ant do it? What if you were the machine? You can have ideas. You can have the original idea. 

Time out for mental digestion. 
Know when to change the pace. Make your subconscious work for you. Practice intelligent day-dreaming. Does your mind work best in the morning? Look inside yourself for the inspiration. Visualize the ideas for better incubation. Keep moving at rest. Inspiration is better than perspiration. You cannot command your subconscious, but you can create an atmosphere in which your total mind brings forth effective surprise. Inspiration is great enjoyment. 

Do, do, do! 

Overcome the inertia barrier. Move, do not stand still. There is no creativity without action, even the smallest step can have large consequences. Take that first step and the others will come easy. Practice the creative process . . . act. Create the product. Paint the painting. Carve the sculpture. Help that friend. Follow up that invention or inventive idea. Patent your invention. Commercialize, innovate, overcome the barriers that society puts in your way. You can be productive. You are a creative mover. 

Whatever you do, do it your "own way"! 

There is no firm formula for success. There is no "one prescription" for creativity. It is "your" personal potential, "your" creative style that you are developing. You are not the baby on planet 'X', you are you. Make your unique imprint, your unique contribution while you are on planet Earth. Find a way which is effective for you, practice it, improve it, enjoy it. 

Most of our studies have been devoted to discussion of personal creativity, the discussion of how to improve our own creativity. It is equally important to move others, however, any contribution to society, any effort involving others begins With ourselves. The lessons of creativity apply to others you may be able to assist. There are creative remedies which need to be adopted by others, by our society. 

Let's not waste the early years! 

While somewhat exaggerated to make a point, it has been said that half of all the growth of human intelligence takes place between 'birth and age 4, another 30% between the ages of 4 and 8, and the rest is done by the age of 17. In creativity training, it has been well established that the early years playa very significant role. Experiences, influences on the young human are of particular importance to his creative performance in future years. A grid, a matrix is formed in the early years which has a major effect on future attitudes and capabilities. We are prisoners in a cage built by our early experiences. Kindergarten is more than play, it is a significant period of development for the imagination of the young. Kindergarten training of high quality is likely to have more impact on the creative potential of the individual than his last years in high school. 

The early years, even experiences of the infant are crucial to future development of the person. The human organism is very readily influenced in early development. It has been found, for instance, that children who are exposed to constantly quarrelling parents show a stunting of growth. The growth hormone is produced at a much lower rate when young people are under stress. Remove these children to a conflict-free atmosphere, and they rapidly grow again. 

Training of the imagination of young people influences their future creative performance and their ability to develop a successful, creative and happy life-style. 

Creative Environment. 

We are what we see and hear. Wherever we are, young or old, our environment, in the home, at school, at work, in our cities, plays a major role in terms of supplying our creativity with the necessary raw materials and encouragement. The full extent of the influences played by the human environment, especially in the early formative years, is still unknown. Animal studies have confirmed that sensory and environmental deprivation have a profound effect on development. The quality of the environment is of major importance to human performance, creativity and happiness. 

The beauty of the world around us lies in the eyes of the beholder. There is beauty in a tree leaf, a blade of grass, and the tall lines of the skyscraper. How do we get to see beauty? Experiments have shown that children exposed extensively to fine art not only show a greater appreciation of beauty, but also reflect a capability of creating more beautiful forms in their drawings and activities. Nelson Rockefeller, whose mother was instrumental in establishing the great Museum of Modem Art in New York and who all his life has been surrounded with sculptures and paintings of a high degree of originality could not be a reactionary. Environment plays a major role in our attitudes, it greatly influences human creativity. 

We must then see to it that we create an environment of challenge, beauty, and inspiration. That extra dollar to erect a building that is beautiful, to build a fountain, to have room for a park is as important as the dollar spent for functional purposes. Demand, support, insist on more beautiful surroundings for yourself and your children. Beautify, then, your city, your street, your home, your office. Stimulate yourself daily with gay colors, with works of art, with attractive furniture. Even if you do not consciously see your surroundings, you are exposed to them at all times. Cut down noises, eliminate unpleasant odors. Dress well. Suggest that others contribute to the quality, the atmosphere of your life. 

Art education for better perception. 

When we have problems, we look to technology to bail us out. We are dollar and machine oriented. However, as we have seen, most of our problems are people problems. Science is handcuffed and limited where people problems are concerned. Centuries of studies have shown scant results where human behavior needs to be modified. 

Quoting from the fascinating book by Duane Preble, "Man Creates Art Creates Man":

 "A technologically explosive society needs the integrating rewards of art experience. The arts and sciences can work for man in different ways. Science looks for and finds factual answers to questions related to our physical world. The arts help to answer our emotional and spiritual needs and can help to shape our physical environment as well." 

The arts not only help our perception, but meaningful participation sharpens all creative skills. It can yield true satisfaction and enjoyment. 

Living in a changing world. 

We are only one of millions, but we too can exert a positive influence on our society. Change, dynamics is a characteristic of our time. This, then, puts special requirements on creativity and creative approaches. What was true yesterday is out of date today. This requires a great degree of imagination, a willingness to look at the world in a unique and original fashion. Living with change puts a premium on learning "how" to, rather than "what" to do. The "what" of yesterday is not likely to be applicable to tomorrow. The world of change puts a great demand on style, as well as performance. We need the ability to cope with many a new situation. Knowledge is not enough, since last year's knowledge may well be inapplicable to today. Change requires of all of us a creative acceptance and a willingness to live with new situations. Change offers great challenges and great opportunities. 

Education is a life-long process. 

With the dynamics of our fast-changing world, continuing education assumes great importance. Yesterday's learning is not adequate for today's and tomorrow's needs. Individualized learning is a must! The conditions and materials of learning must be tailored to the needs of the learner as an individual and his time. We are studying, we are learning, not for yesterday, not for today, but for tomorrow. We once thought of education as the expertise, the skills required for a profession. We went to school to get it. Once we passed, we had it for life. This is not enough in today's time. 

Only those specialists can creatively cope with the real world, who have acquired the skills of problem solving, who can apply their knowledge and gather new knowledge as it is needed for a creative solution. Thus, education in the old sense is out of date as fast as it has been acquired. The education process, the learning process never ends. The high school graduate, the college graduate, are only at the beginning of further learning. To find solutions in the ever-changing society we must apply the methods of creative problem solving using every new material, gathering every new information to bring about the original, the "effective surprise" future. 

Cultural Nourishment. 

Learning, studying our specialties is not enough. To be creatively alive, we must have cultural nourishment, we must be exposed to other specialties, to hobbies, to the arts. In our country as a whole, our society, we must encourage this type of activity in order to have the opportunities for ourselves, our children, our friends, and our co-workers. This means support for symphonies, for museums, for good books, for all those many sources of creative food for our imagination and that of our fellow travelers. 

It is said that reading is the national pastime in Russia. The Russian professional reads many more good books than his counterpart in other countries. In America we have many pastimes. Careful thought must be given to support and encourage those activities and products which serve as the cultural nourishment for our citizens. As an individual, you can make yourself felt by supporting creative activity in your community, in your state, and in the nation. 

Encourage the understanding of the power of language. 

Language distinguishes us from the animals. Yes, we all have studied English in school. Still we do not have a fine mastery of the language. We must encourage the understanding and the teaching of the language skills. Communications is vital to social peace, and to the success of our institutions. We must be aware of the power of the spoken, the written word. We must be aware of the need for imagery, the ability to describe, to paint with words the pictures which can communicate ideas. We must foster the full understanding of the great opportunities which our language offers to us. Idea communication, the transmission of the inner image from one person to another is not easy, but much is known, and much can be done to improve the understanding and use of language in our society. 

It is particularly important that we encourage the tearing down of the barriers which foster separate languages for separate professions. We must abolish languages which are not readily understood by their audiences. The super-specialized language of medicine makes it difficult to communicate with the patient. Often words hide our ignorance. The super-special language of science, totally unnecessary in most cases, has separated science from the rest of the citizenry. Language is a tool, a beautiful tool, that can bring us together. We must encourage its study, and its understanding. 

Not just English, but a full understanding of the art of language must become part of education in all our schools. Nobody should progress through college who cannot master the language, who cannot read, write and speak in such a fashion that he can truly communicate. 

A balanced view. 

For most of us, TV is our window on the world. TV has assumed a special role in our lives. Assuming that you agree that creativity is vital to your well-being, your performance, then you should be particularly worried about the impact of commercial television on you, your family, and your friends. TV, by nature, has to sell time, it has to attract the largest possible number of viewers. Therefore it is geared to the common denominator. Very little is programmed to emphasize originality, TV is not geared to be different. Most importantly, TV, tastes aside, does not surround you with beauty, or challenges. It is more likely to present violence, the sensational, thus stunning your senses, inhibiting your creativity. A creative life style requires a balanced, careful selective approach to TV. Yes, there is a need to view the news, to keep informed. Yes, there is a call for some recreational uses of TV, some viewing of sports. However, viewing TV is a passive activity; it seldom stimulates. Creativity requires a perception of the real thing; at best, TV is a limited, often superficial substitute. 

Your creative potential requires not only balance in looking through the TV window at the world; it requires balance in many fields of activities. Think about balance of: 

Technology with Art 

City Life with Country Trips 

Television with Books, Plays and the Real Thing 

Routines with Games 

Work with Hobbies 

Schooling with Experience 

Classroom with Internship 

Words with Images 

Sights with Sounds 

I am sure many other such balances will readily occur to you. But let me urge you to exercise your creative potential with a sense of humor. Balance the sublime with the ridiculous, and the serious tasks with a good joke. 

Creativity Training and How to Teach Creatively. 

Creativity can be nourished, it can be stimulated. A human talent, it can be fostered, it can be developed. Teaching creativity means to learn about the various ways by which other people have succeeded in stimulating their creativity. Creativity teaching cries out for unusual approaches, for originality, for novel ways, for short-cuts to make people break through the barriers of tradition, and repetitious performance. That means training not according to some magic formula, but individual training of candidates with all their strengths and weaknesses. Try to help them fulfill their potential along the lines of their own patterns, their own best way to succeed. Creativity training must shun all formal cast-in-concrete prescriptions. 

Creativity training means, that it is not enough to transmit to the next generation the vast store of knowledge which has been acquired through the years. We must teach young people how to learn, where to learn, and what to learn "in the future," rather than just at present. Creativity training means to teach "inquiry," to teach "creative approaches," to teach the "creative process" as a way of life. 

Innovation - Well Spring of Progress. 

To shape the future, we must create beyond the selfish needs, wants and desires of the day. We must not only discover new truths, but we must encourage and support and stimulate innovation. Populations continue to grow at an ever-alarming rate. We need to feed ever-more people, and we need to preserve the environment in which they live. Add to that the revolution of rising expectation. In our increasingly affluent, leisure-oriented societies, people want a better life, a higher quality, less restrictions. This will require ever new ways of achieving the impossible. We must continue to innovate in the areas of food, housing, health, environment. Most importantly, we need to innovate in the area of human behavior, we need to innovate in the solution of major people problems. We need to innovate in the field of communication cooperation, understanding among-human beings, whether they be our neighbors down the street or across the ocean. The creative human "can do" it! 

"Creativity" 

is intensely human 

is action, value, originality 
is attitude and environment 

"Creativity"

is not intelligence 

is not knowledge 

is not reserved to the few 
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“Creativity”

can be taught 

can be stimulated 

can be reawakened 

“Creativity”

needs perceptive skills 

needs a sense of humor 

needs imagination 

“Creativity”

fosters human understanding 

fosters human communication 

fosters human cooperation 

“Creativity”

results in discovery 

results in invention 

results in innovation 

EXERCISES

Reread chapters one, two, and three.
Review your education, your learning processes, those of your children. Write out a 2 year plan for creativity training. 
Education is a lifelong process. What changes require your action to catch up. Do it.

Participate in a cultural way, do something you have not done in a long time. Opera? Theatre? Lectures? Visit to a court trial? Museum? Concert; Take your pick.
